
SMART MESSAGING ON

IIE’S SOCIAL MEDIA 

NETWORK

David Brandt

Web managing editor

Institute of Industrial Engineers



GOALS

Without content, there is no tweet

Benefits of frequent engagement

Art of the hashtag

Planning your messaging ahead of time

Taking charge of your social media network

Short-term vs. long-term gains

Q&A
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IIE’S SOCIAL MEDIA NETWORK

LinkedIn (64,750 group members)

Facebook (12,147 group members)

Twitter (5,355 followers)

Google+ (620 in circles) – Free SEO!

Instagram (183 followers)



CONTENT TO SHARE

News articles

Membership benefits

Free webinars

Conference details

Training opportunities

… always guide your traffic back to IIE website, 

if possible.



#HASHTAGS

Ideas are linked through hashtags, similar to a 

Google search.

Examples: #IIEAnnual, #IndustrialEngineer, 

#SixSigma, #Lean

Try to create unique tags for events to avoid 

potential confusion (Recent example: #SHS2013 … 

mixed in with tweets/posts tied to a high school)

Counts toward 140 character count on Twitter.



SOCIAL MEDIA CALENDAR

Magazine 

Mondays

Training 

Tuesdays

Webinar 

Wednesdays

Conference 

Thursdays

Friday

Jamboree

IIE IE magazine: 

K. McManus 

column

Lean Six 

Sigma Green 

Belt starting 

Aug. 17

Enhancing 

Patient Safety 

and 

Outcomes, 

Aug. 18

ELSS: Build 

Your Own 

Program for 

Customized 

Learning

SHS Student 

Simulation 

Competition, 

entries due 

Sept. 30

SHS HSPI 2016 

abstracts due 

Aug. 10

Health 

Systems 

Engineer: An 

Emerging 

Field, Aug. 11

SHS Student 

Simulation 

Competition, 

entries due 

Sept. 30

GOErgo Enhancing 

Patient Safety 

and 

Outcomes, 

Aug. 18

Content 

Library: Call 

for articles



THE DAILY SHOW

The ideal message frequency is once a day at 

minimum.

Followers will recognize the organization as active.

Followers will also see frequent opportunities to 

engage in digital conversation.



EXAMPLES

Let’s post a message for SHS and GOErgo networks.



SOCIAL MEDIA LEADERS

Comfortable with and frequently use various forms 

of social media.

Doesn’t oversell their value.

Understands the active demographics of each 

platform.

Aims to create dynamic content and messaging.

Keeps up with the ever-changing times.



SHORT-TERM VS. LONG-TERM

Likes are easy; comments take effort.

Encourage comments, discussion by posing 

questions to your audience.

Participate in comment/discussion chains when 

appropriate.

Building an audience takes time, but be patient.

Members can invite friends/colleagues over time.



IIE’S NETWORK GROWTH
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FINAL THOUGHTS …

There are no guarantees for success in 

social media. None.

But doing something is better than nothing, 

so keep at it.

Develop a succession plan to sustain 

activity despite changes in leadership.

Selfies are overrated. Just stop.



OTHER RESOURCES

Guy Kawasaki’s The Art of Social Media

Copyblogger.com: Social Media Scheduling

AdWeek.com: How do engineers use social 

media (2012 survey)?

David Fincher’s “The Social Network” (2010)

http://www.amazon.com/The-Art-Social-Media-Power/dp/1591848075
http://www.copyblogger.com/social-media-scheduling/
http://www.adweek.com/socialtimes/social-engineers/476657


QUESTIONS?

Thank you for attending this webinar.

Share this webinar with your colleagues on your 
social network.

(*Special thanks to Nancy Laurie from the GOErgo community.)

Email David Brandt with your social media questions at: 
webmaster@iienet.org, Subject: Social media

mailto:webmaster@iienet.org

